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а ы c 2 company's 3D contest fighting game sequel 


to its new human animalization concept. 


SEPEMBER г? SEPTEMBER 23-25 This sequel, from its system, fighting skills 
PUB & BAR ‘98 1998 WORLD GAMING down to its speed of operation, has 
ОИ оп, UK CONGRESS & EXPO undergone substantial upgrading; in 
Contact: Quantum Exhibitions Las Vegas eeh, SSES US | қ particular, the change in speed and attacking 
Ph: -44181 565 4200 Contact: Gaming & Wagering Business power after pressing the transfiguration 
Fax: +44 181 565 4480 Ph: +1212 636 2960 


, button. Each character integrates its 
distinctive animal instincts, bestowing them 
with numerous spectacular and thrilling killing 


Fax: +1 212 636 2961 
SEPTEMBER 16-18 


5TH UKRAINIAN GAMING & _ SEPTEMBER 23-25 ii 

AMUSMENT EXHIBITION AMUSEMENT PARK CHINA '98 In addition, among the nine impressivel attract supporters of the previous version 

ENTERTAINMENT INDUSTRY '98 Shanghai Mart, China iS tie болын Екі. | ca 
Ge? modeled game characters, there are six new new fighting fans will also gain delight and 

NN. Kiev Ukraine «аша еа faces іп the arena. A game that will not onl enjoyment in playing the game 

Contact: Informys Ltd Ph: 4852 2965 1620 dec. y сі Playing the game. 

Ph: +380 44 446 8375 Fax: +852 2824 0178 BY: й | Шы 


Рах: +380 44 241 7393 


SEPTEMBER 24-26 highly popular shooting game series. 


SEPTEMBER 17-19 GAMEXPO ‘98 Apart from enhancing previous versions 
AMOA EXPO ‘98 Olimpai Csarnok, Hungary with showings of greater strength in its new | 
Opryland Hotel, Nashville, US | Contact: Europlay Trade Kft game arenas and enemies, this latest version - 
Contact: AMOA Ph/Fax:+36 22 317950 introduces numerous innovative playing - 
Ph: +1 312 245 1021 methods. New playing methods include, after 

. Fax: +1 312 245 1085 SEPTEMBER 30-OCTOBER 2 successfully passing a stage in the game, 

FER-INTERAZAR '98 according to their score obtained, it allows 

SEPTEMBER 17-19 Parque Ferial Juan, Madrid, Spain я the player to enter different stages, not only 
IAAPA SUMMER MEETING Contact: Grupo Interazar slowing rising in rank to the highest stage, 
South Carolina, US Ph: +3491 445 3702 : but permitting operation of a specialised 
Contact: IAAPA Fax: +3491 594 3005 M "seat" etc. 


Ph: +1 703 836 4800 


This sequel still embraces the previously 
Fax: +1 703 836 4801 


highly praised dodge system, whereby play 
allows enemy missiles to skate over the body 


SEPTEMBER 17-20 | см E e and accumulate points. 
JAMMA SHOW 8 ox cuo uw 4 EUM Ede CM l| 


- ERES. Ш 
Tokyo International Exhibition Centre, Japan Im ASK ABOUT OUR FINANCE OPTIONS" 
Contact: JAMMA - AUCKLAND/NORTHLAND | CENTRAL | LOWER NII 2 SOUTH ISLAND 
А . Bevan Fisher Robert Briggs Mike Cook | Garth Ennor 
Ph: +813 3438 2363 Ph 09 525-8135 Ph 07 3463763 |  Ph043846753 | ИП 
Fax: +81 3 5472 7115 . Mobile 021 622-319 Mobile 025 946-724 р) Mobile 021 500-065 | Mobile 025 221-8694 
Fax 09 525-6410 |  Fax07 346-3784 | Бах 04 384 6754 Fax 03 338-1410 
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Hot Specials 


Manx TT DX Dangerous Curves 


DOES NOT INCLUDE . DOES NOT 


INT. FREIGHT & NZ INCLUDE INT 
COSTS FREIGHT & NZ 


COSTS 


Sega Rally Twin 


DOES NOT 
INCLUDE INT. 
FREIGHT & NZ 
COSTS 


DOES NOT 
INCLUDE 

INT. FREIGHT & 
NZ COSTS 


DOES NOT INCLUDE 
INT. FREIGHT & NZ 
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Solvalu Winning Run 
А DOES МОТ DOES NOT INCLUDE INT. 
INCLUDE INT. FREIGHT & NZ COSTS 
FREIGHT & 
NZ COSTS 


ы 


Out Вип 


ve vy Ww 
39594 £ 


Time Crisis SD 


aes DOES NOT INCLUDE 
I  ІМТ.ЕВЕІСНТ & NZ 
COSTS 


DOES NOT INCLUDE 
INT. FREIGHT & NZ 
COSTS 


ЫП Club DX 
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ТЕМ JNK ker і, who chairs the company 


` IN what will be a huge boost for the troubled which runs the plaza on behalf of the council, 

Centre City Plaza, the city council has Паз said іп the past that one of the options 

‚ announced that a tenant has signed to (аке for the plaza is to encourage all the women’s 

` over three of the currently empty stores. clothing retailers in Queensgate to move into 

The plaza has been near empty for months — the plaza. 

. as the council struggled to attract retailers. Council property manager Gavin Thorley 
The new tenant is Cheviot Holdings. says the deal is good news for the plaza and 

Company director Janet Paape is the owner (һе southern end of High Street. 

of the women's fashion store She Designer A number of existing tenants had recently 

Excitement, which is currently in Queensgate. renewed their leases and this would give them 
Cheviot has leased the site formerly further reason to feel confident about the 

occupied by Jason York оп the High Street future. 

frontage, and the two stores immediately 


In the past tenants have been given 
behind. It also has an option on other stores inducements to stay in the plaza but he says 
in the plaza. there was no rent freeze in this case. 

Mrs Paape would not give details of what Cheviot Holdings will receive help in 
is planned but the Hutt News understands outfitting the shops but for confidentiality 
she intends the spaces will be used for fashion ` reasons he could not give any details. 
retailing, a home store and a delicatessen. 


INTE 


Ш ad | e 277 The pub market is still very quiet but the : 
С to note that with new “touchscreen” games аге earning (and giving : 


regulations for gaming machines now 
requiring a different split, many hotels simply 
cannot afford to keep these units sited. A 
great opportunity for operators around New 
Zealand to replace these units with some 
video product. 


great ROI) as are some of the sports games. . 
Certainly the World Cup meant a big increase ` 


in the earnings of any soccer video on site. 


Many operators have commented that ` 
placing a new machine on site has simply . 
rearranged the site income with virtually по” 
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MOST industry members, like most American 
citizens, nurture an active contempt for politics 
and politicians. This contempt explodes when 
any unfavourable law or regulation is proposed. 
We saw this happen a lot, back when local 
governments considered legalising video poker 
(so long as the state got a hefty cut). It 
happened again earlier this year in Florida, 
when many legislators jumped on the anti- 
violence bandwagon. 

Threatened with new taxes or regulations, 
the "natural" response of many industry 
members is to give elected representatives or 
appointed officials an angry lecture. Many of 
our guys rush to let officials know (a) politics is 
an irritation at best, a scam at worst; and (b) 
politicians are pains in the neck, maybe 
criminals ... certainly not public servants; and 
(c) the government ought to keep its damn 
hands off our businesses and out of our 
pocketbooks. 

From an emotional point of view, this 
reaction might be somewhat understandable. 
But from the strategic point of view, it is 
phenomenally unwise. It is unwise on several 
levels: first, it usually means the complainer has 
ignored government until it bit him in the rear 
end. Second, it usually means the complainer 
is unwilling to realize that society, not the 
individual citizen or private business, almost 
always gets the last word. Third - and most 
unbelievable of all - it means that the 
complainer figures the best way to get 
someone to help you, is to insult and provoke 
him. 

If | were, say a state senator who got this 


kind of treatment from a constituent in the coin 
machine industry, І can tell you exactly how І 
would react. “Well, l'Il certainly take your views 
under advisement,” "а say smoothly. “Please 
keep in touch, and thanks for stopping by." 
But as soon as the complainer left, Га turn to 
my aide and declare: "This stupid SOB doesn't 
realise who he's talking to. Does he think the 
voters care about his unpopular cause (like 
cigarette Vending, violent video games) 
whatever? Call the committee chairman and 
tell him I’m voting for the very thing that Mr 
Hothead just ranted against." 

Fortunately, an active minority of industry 
members understands all this. They closely 
monitor government activity. They step in early 
to influence and shape the direction of laws 
and regulations. They court politicians. They 
may personally like some government officials. 
At least they respect their power! Finally, they 
know you catch more flies with honey than 
with vinegar. 

These savvy guys and gals have staved off 
disaster for this industry at the local, state and 
national levels many times. Our national and 
state associations have done a pretty good job, 
on the whole, of representing this industry in 
the corridors of power. But while the trade has 
been blessed with some fine leaders, it needs 
more followers. We all need to do our part. 
Among other things, that means growing up 
and getting past the attitude that politics is 
beneath contempt. As Robert Heinline once 
wrote: "Politics is dirty, sometimes brutal, and 
very often a blood sport. But it's the only game 
for grownups. Everything else is for kids." 
Courtesy Replay 
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ARE YOU READY FOR SOME ESPN ZONE 


THE ABC television network recently 
announced that the ESPN Zone, a new sports 
themed entertainment and dining complex, 
will host this year’s pre-game and half-time 
shows for the Monday Night Football 
broadcast. 

The 35,000 sq.ft. ESPN Zone, which 
opened its doors on Baltimore, Md’s, Inner 
Harbour on July 12, offers guestS the 
opportunity to view sports events as well as 
participate in interactive sporting activities. 
The Baltimore location is the first in a series 
of ESPN Zones that Disney Regional 
Entertainment plans to open internationally. 

Disney also currently operates 
DisneyQuest, an interactive entertainment 
adventure in Orlando, and Club Disney 
community family playsites in Thousand Oaks 
and West Covina, California. 


® | 

бос OC Мак 
NAMCO has introduced Panic Park, а опе to 
two player video game with a variety of stages 
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to attract players of all ages. The simple 
controls enable players of all ages and skill 
levels to participate in the game. The player 
needs only to control “over-sized” joysticks 
to move the character through a variety of 
stages. The two joysticks slide along the same 
rail, their move ranges are partly overlapped. 
When two players compete against one 
another, the players can push each others 
lever (joystick) away to gain the advantage. 
Each game consists of 5 to 25 stages. The 
stages are selected at random to provide a 
multitude of different stage combinations. 
The numerous stages consist of obstacle 
courses, time trials and “gathering” to name 
a few. The level of difficulty adjusts 
automatically depending on the players’ skill. 
өше e | 
бие обе ао 
PROGRAMME FOR FEC’S 
THE Amusement Industry Manufacturers and 
Suppliers (AIMS) international organisation 
has developed a programme to certify 
individuals in either the maintenance and/or 
operation of family entertainment centres, 
waterparks, amusement parks, and carnivals. 
Each of the certification programmes has 
three levels; level one is basic certification, 
and level three is masters certification. The 
first two levels require an individual to pass 
tests in specific areas of expertise. 


МЕ 


‚ (ог very minimal) increase іп total income. 
` This seems to have been the case for the last 
: 6 months and operators are concentrating 
. on only the top pieces for this reason. 


UPGRADES ... The question is, does 


anyone know what's out there? From what 
. Гуе found, people in our industry don't know 
‘enough about this. | have recently question 
а few of the local operators and the general 


trend was knowledge in the areas of 
Touchmaster and Neo Geo upgrades only. 
Well, these two examples are only the tip 
of the iceberg of what's really available out 
there. For example, a game, Virtua Fighter 
Remix, was released in 1995, and І personally 
know of some operators still running this 
terrible game. Now taking into account that 
there has been between five to ten cartridge 
upgrades for this system, released within the 
last three years, price ranging between $500 
and $2000, you can easily see a great 
opportunity and revenue lost. І think a little 
more emphasis needs to be put on the system 
boards and basic upgrades by all, but even 


N 4 | М... Throb 


: on their way through town last week. Jeff is 
. new to the industry and is looking forward 


New Zealand 
E I.E i 


more so, but smaller operators and street sites 
in particular as these businesses rely on a 
smaller investment. 

Everyone seems to know about Capcom's 
System ІІ and Neo Geo’s cartridge system, 
with good reason too | might add, as these 
two have been very successful in our industry 
to both the operator and manufacturer. But | 
feel that the most positive system out there 
at the moment, is Sega's STV Titan Cartridge 
system, and their model ІІ upgrades, because 
they have left it to other manufacturers to 
design and release game cartridges 
compatible with their system, as well as 
releasing their own updates. All, at a 
reasonable cost to the operator. 

In summary, І feel that it is up to the 
customer to research and gain as much 
knowledge as possible, in order to take full 
advantage, of the opportunity to upgrade 
older games to new and more profitable 
one's. Also, І feel that it is equally up to the 
seller to inform the buyer of what's available 
to them. 


to the new opportunities he can see with the 
product line he will be involved with. 


"ASK ABOUT OUR FINANCE OPTIONS" 


AUCKLAND/NORTHLAND CENTRAL 
Bevan Fisher Robert Briggs 
Ph 09 525-8135 Ph 07 346-3783 
Mobile 021 622-319 


Fax 09 525-6410 Fax 07 346-3784 


Mobile 025 946-724 


| LOWER Nu | SOUTH ISLAND 

| Mike Cook Garth Ennor 

|... Ph 04 384 6753 Ph 03 338-1411 

| Mobile O21 500-065 Mobile 025 221-8694 
Fax 04 384 6754 Fax 03 338-1410 
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be so yt in 
the market as to what depreciation rates we 
“сап use for the machines. Some operators 
-seem to be using the "Gaming Machine 
- Electronic" rate of 39.6% (includes a loading 
‘for new machines) while others argue (and 
as far as our jargon is concerned - quite 
- correctly) that our "amusement machines" 
“аге not covered by this definition and are 
not covered elsewhere. Therefore they use 
the 5096 or not-defined rate. 

Under the new penalties legislation 
system that the IRD now operates if you use 
the higher rate and are wrong the 


who has recently purchased a number of 
dedicated machines for street operations. A 


. GOOD tos va s mov 

` a new video store and is currently operating 
. this store complete with a number of 
machines. The snow has finally arrived but 


D Vé rom Video Tech 
on their way through to Sydney to the 


Gaming Expo. Gaming machines still seem 


department can (and it seems will) charge 
you a penalty because of this of up to 6096 of 
the tax not paid ... ouch. 

This can happen even if the department 
tells you to use the higher rate. The answer 
... What are you using? Please ring or write 
and let me know. Also ... interesting to note 
that as a result of a recent tax department 
audit one operator found that ... NO he could 
not write off a replacement pcb even if this 
was updating an older unit. He had to 
capitalize this cost and depreciate it ... Not a 
happy discovery. 


new business venture is a success. 


h video rentals you seem to be 
able to have customers both ways. Hope the 
new shop is a success Peter. 


eg en EK А. УСА, Ы “РЕ ХБ qud ANO MEM EC. wo “Ту EK асу Т SOME ЧЕК Хим Мы, М „АТ CES су, 


to be great earners ... 
operate these. 


"ASK ABOUT OUR FINANCE OPTIONS" 


AUCKLAND/NORTHLAND | 
Bevan Fisher | 
РЬ 09 525-8135 
Mobile 021 622-319 
Fax 09 525-6410 
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CENTRAL 
Robert Briggs 
Ph 07 346-3783 


Fax 07 346-3784 


Mobile 025 946-724 


LOWER N/I | 

Mike Cook | 

Ph 04 384 675: | 
Mobile 021 500-065 

Fax 04 384 6754 | 


SOUTH ISLAND 
Garth Ennor 
Ph ОЗ 338-1411 


Fax 03 338-1410 


ood range of equipment will ensure that this | 


a pity we сап not і 


Mobile 025 221-8694 


SELLIN Gøre 


THE first step in assessing how you are doing in this 
area is to place yourself in the shoes of the consumer, 
asking yourself questions like: 1) Where can І find 
the entertainment service | want?; 2) Is the centre 
easy to locate?; 3) Can І park easily?; and 4) Is it 
open when I want to spend some money on family 
entertainment? 

LOCATING THE FEC 

YOUR reputation, of course plays a vital role in the 

success of your centre. And you can obtain a good 

reputation in your community by providing 
consistently good customer service and by selling 
your services at a fair price. 

On a parallel level of importance with reputation 

is the location of your centre. 
EFFECTIVE ADVERTISING FOR FEC’S 
LOCATION alone will not bring customers to your 
centre. You certainly can’t depend on drawing all 
of your customers from those who happen to drive 
by your centre or shop in the mall in which you are 
located. You must also advertise to the general 
public. 

Doug Godley, who owns and operates two 
Frankie’s Fun Parks, has found some success with 
radio and television advertising with most of his ad 
dollars reserved for television. “І think you can get 
а lot more for your money with radio and television, 
especially with tv” explains Godley. Examples of 
Godley’s use of cable television include spots on 
Larry King Live, as well as prime time spots on some 
of the local ABC, CBS and NBC affiliates. 

Here are some other suggested advertising 
methods ... 

• Aneighborhood blitz either by mail or door-to- 
door hand delivery. 

• Апу kind of tie-in with other local merchants. A 
couple of examples include placemats in a local 
dinette and coupons printed on the backs of 
receipts at a local grocery store. 

“ Newspaper ads and inserts. This is an excellent 
option for a centre in a town of 30,000 to 
100,000 people. 

* Yellow Pages ads. Yellow Page ads are one of 
the most essential long term advertising vehicle. 

ONCE THEY FIND YOUR CENTRE 

ONCE you have convinced a prospective customer 


to try out your facility t ion; lo a 
and/or effective ad e 
a major challenge іп pre-sale” selling р 
that occurs before one of your customers has spent 
the first dollar. The first thing the prospective 
customer will see is your signage, which plays a vital 
role in determining a first impression. 

Once you have coaxed a consumer into your 
centre with good signage, you want your centre 
layout to encourage an easy flow and to offer easy 
access to options. 

The human factor also plays a key role in 
establishing a first impression for your customers. 
People are far less likely to come back to a family 
entertainment centre with grouchy, uninformed 
employees. 

REPEAT BUSINESS 

NO family entertainment centre will survive long 
term without a significant amount of repeat 
business. How can you ensure that the first 
impression of your facility is effective enough to 
convince customers to come back again and again? 

To improve on his repeat business percentages, 
Godley has started a suggestion box. The idea is 
that if customers are allowed to make suggestions 
to improve the facility and some of them are put 
into practice, they are more likely to come back. 

Of course, there are any number of ways to 
attempt to encourage repeat business. The 
important thing is to keep a focus in this area, so 
that satisfied customers will come back. 

It is hoped that some of these suggestions 
regarding reputation, location, advertising, signage, 
centre layout and repeat business will help you in 
ensuring that the first impressions formed by your 
customers will lead to a positive experience at your 
family entertainment centre. 


| 
| 
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NEW-GUNS'SF-X-$500 PER SET OF 2 


BLUE HOUSE OF THE-DEAD GUN 
(VIRTUA COP) $490 EACH 


43-0022-00 


43-0094-00 | 


96-0068-00 


SS LEFT OR RIGHT-SEGA 
d eegen (EXCLUDING LOST WORLD) $19 
Т” аа LEFT & RIGHT LETHAL ENFORCER $35 
| М LEFT OR RIGHT HAPP GUN SHELLS $35 
| 
| GUNS HAPP READ & BLUE 
COMPLETE $380 EACH 


NAMCO GUN CABLES (FOR TIME CRISIS, 
== -| > == POINT BLANK ETC) $210 


GUN HOLSTER.VERTICAL $35 dX H A RG E I о 
GUN HOLSTER HORIZONTAL 535 Eo me R E D IT S | 


NEW 25/26” ТОВЕ. б MONITOR 


ALL SPECIALS VALID UNTIL 30 
SEPTEMBER 1998 OR UNTIL 
STOCKS RUN OUT. 
SPECIALS MAY DIFFER FROM 

MOUNTING CUTOUT THOSE PICTURED 


PAGE 36 


NEW PRODUCTS 


: 5mm. IDC bulb holder suitable for mass 
. termination daisy chain wiring in gaming 
: machines and advertising. Available with or 
` without a fitted iode, the bulb holder offers 
panel mounting densities down to 17mm 
spacings and features primary and secondary 
wire retention. 
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. TWO new touchscreen 
: machines have been 
. launched by German 
: company AHF. Fun for 
` One or More and Fun for 


GO TRAIN 2 is the follow-up to the unique 
train engine driving game launched by Taito 
at the beginning of last year. 

The game asks the player to drive a train 
along a track and stop it precisely at the 
correct point at each station, or to use the 
controls and meters to keep the train exactly 
on time at each point in its journey, which is 
very difficult and calls for considerable skill 
levels. 


Four are available in a 
variety of cabinet sizes 
and feature such games 
as Bullet, Eleven for Four, 
Chess, General Quiz, 
Move, Relax, Dice Poker 
and Ghost Man. 


landm 


NEW from Taito of 
Japan E 
Landmaker, а new 
PCB-based game 
which asks the 
player to complete 
an intriguing plan 
of blocks which fit 
into squares in a 
puzzle format. The 
graphics and 
effects are good and the game is likely to. 
appeal to those locations where the players ` 
need an intellectual challenge. : 


Harding and will also work closely with 
another of the directors, Ken Kennedy, who 
has been appointed international business 
development director. 

Mr Harding said: "We have been a supplier 
to the UK market for 30 years and that means 
we have been able to establish certain 
disciplines into our domestic business. We 
want to install those same disciplines into our 
export trade, planning, testing, customer 
feedback and all of the other important areas 
which go to make up a successful business." 


biggest ima 
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THIS уеаг5 ІМА 
Show, to be held 
at the Frankfurt 
Fairgrounds, 
Germany, from 
November 18 to 
21, looks set to 
be the biggest in 


ee 1998 "ET 
„mber * erm bet H 


the show's 20 
year history. To date a total of 21 countries 
will be represented, including Denmark, 
Hungary, Luxembourg, Poland, Russia and 
Turkey which are debuting with more space 
available than in previous years. 

Petra Lassahn, of organiser Miller 
Freeman, confirmed that the show looks set 
to break all records. “Never have so many 
nations been represented at the IMA. We are 
fully justified in talking about the biggest IMA 
of all time.” The show is expanding into Hall 
eight to cope with increased demand. 

It also seems likely that the number of 
exhibitors will also exceed previous figures. 
Compared with numbers of bookings over the 
past 10 years, the six-month assessment 
showed a substantial number have been 
drawn to the show since it switched from its 
traditional January setting. 


International 
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Exhibitors confirmed for the event so far 
included: Amatic; Bally Wulff; the Charlier- 
Brabo Group; Coin Controls Germany; 
Comestero; Diana Marketing' Discapa, Elo 
Touchscreens, Errél Industries; Fan Shaing; 
Funworld; Garlando; the Gauselmann Group; 
Gevin; Heber; Idea Vending; Industrias Falgas; 
Industrias Lorenzo; InterGame; Jan van Ham; 
Janshen Hahnraths; Jolly Roger; JPM; 
Kiesewetter; Kimble; Konami (Germany); 
Laiv; Maggi Coinature; Maidhof; Mars 
Electronics; National Rejectors Inc.; Nova 
Games; Norditalia Ricambi; NSM; Starpoint; 
Suzo International; TAB Austria; Tuning; 
Unidesa; VDAI; Vlassis; Vofotronix; and WH 
Münzprufer. 

Meanwhile, the Gauselmann Group will 
once again stage its customary press 
conference. This will be held on the Thursday 
of the show. November 19, at 11.30am. 


reshuffle 


REPORTS coming out of Japan suggest a 
major reshuffle has taken place at Sega. Mr 
Ogata, who was vice-president until he was 
demoted and subsequently resigned to take 
over at one of Sega’s associated companies, 
has been replaced as VP by Mr Suzuki who 
was formerly director of research and 
development. There are three new people 
on the board, a music composer, one from 
publishing and the third from a software 
company. At senior level in the company 
there has been a scaling down from 28 top 
executives to 10, cut back through 
retirement, transfers and resignations. 
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international 


IT seems the World Cup has sparked a 
renewed interest in table football with both 
the public and media - in France at least. 
This was evidenced recently by more than 
400 competitors who gathered in 
Montpellier for the France ‘98 Table Football 
Championship. 

Two local players romped home 
victorious taking the doubles and individual 
titles. Carole Taussac and Estelle Jacquot 
then took on Gerard and Stephane Gros 
from Sisteme, two excellent players them 
selves, who were present at the 
championship as sponsors. 

French manufacturer Gerard Bergaglia 
of Bonzini supplied more than 50 tables for 
the event. 


BALLOUZ FOR NAMCO 

ONE of the most talked 
about appointments in 
recent coin machine 
history in Europe - the 
replacement for Shane 
Breaks at Namco 
Europe - has gone to an 
American. 
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Moving from California to London will 
be Frank Ballouz, one of the most notable 
characters in the American industry for years, 
who will take up his position as international 
sales and marketing director at the Japanese 
company’s London subsidiary this month. 

Work for Mr Ballouz will begin on August 
18, bringing him back to his many contacts 
within the Japanese industry which have 
highlighted his 20 year career in the industry. 
Mr Ballouz shot to prominence in the early 
80s with Atari under Nolan Bushnell, a 
relationship he was later to renew. He also 
spent periods with Nintendo during its great 
Donkey Kong and PlayChoice 10 era and 
then worked for Capcom as well as starting 
and running his own distribution business, 
Fabtek based in Seattle, Washington State, 
for several years. 

Most recently he was with Playnet 
Technologies as vice-president of sales but 
the move to London will not be daunting 
for Mr Ballouz. Something of an Anglophile, 
he has many friends and contacts in the 
British and European industries. 


MAYGAY PROMOT 
GERMANY, Spain and 
Norway are the principal 
initial targets for Dean 
Harding who has been 
promoted to sales and 
marketing director at 
Maygay Machines Ltd., the 
major UK manufacturer of amusement with 
prizes (AWP) machines. Mr Harding was 
previously in a management position with 
responsibility for UK sales. His new role 
encompassed both the domestic and export 
businesses. 

Alfio Monterosso, who is international 
sales manager for Maygay, will report to Mr 


: GERMAN manufacturer AMA has expanded 
_ its special series of kiddie rides. The range 
` now includes five different rides: motorcycle, 
scooter, jeep, fork lift truck and Jumbo, all 
` with interchangeable base. Two screws 
· enable the upper part to be switched easily. 


MON 
MON 
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EYTRONIC 3500, new from Ота! 0 а 


division of Volumatic - is a cash counting 
device designed for multi-till operations. It 
counts, adds and reconciles coins, notes and 
non-cash items, like credit card slips and 
vouchers. The machine can count cash in 
till cups or bags and can be programmed to 
accept up to three types of drawer. 


“Н 
_ 5 controller board. The EPROM Emulator, 


SECURIT World has launched a new 
membership card system, a complete package 
of software and hardware to create customised 
ID cards of staff, club members and visitors. 
The software provides a photographic ID 


7 database, which enables cards to be created, 
. renewed or replaced within one minute. 


EBER has produced a peripheral for its Pluto 


fitted with 4mb RAM, plugs direct into the 
Pluto 5. Software can be downloaded at under 
4 seconds per megabyte. The emulator also 
works with the Pluto 5 Video Card. 
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BER Majestic New England Woods 


е Two Guns (гей & blue) 
е Control PCB 
* All Connecting Cables 


Three боғдео с У.У. 1d-Hole Courses! 


12 Swampy Louisiana Marshes 


House of the Dead — PoliceTrainer Virtua Cop 1 6 2 
Time Crisis1 & 2 — Area 51 Judge Dredd 
Maximum Force Egg Venture Lethal Enforcers 
Point Blank Zero Point ..and Others 


One to Four Players! 
Stroke and Skins Play! 


Variety of Camera Views! 


one Realistic recoil via internal solenoid 
Competitive Leaderboards! 
Power source 15 from existing cabinet 


(5/12 volt power supply) 


Extra thick plastic walls and rib sections incorporated in 
gun housings 


Ergonomic horizontal trigger action 

Non cut, hard wearing stainless steel reinforced cord hose 
Fits into standard (HAPP) gun cabinet mounting 

Non inductive opto circuit 


Outstanding Income! 


Unmatched Replay Value! 


Gold contact "Cherry" brand microswitch 


Superlative Trackball Control! Tamper proof housing screws 


Red & blue guns available as standard set 


Available as Kit, Upright or Cocktail! 


Designed and manufactured in Australia 


Easy installation to existing gun gne 
(no software adjustments) 


РАСЕ 32 


T^b-—vav5-47i-— 


- Model 3 Step 2.0 Hardware 
System for stunning graphics! 

-4 new & challenging courses! 

-6 top Rally Car Manufacturers 
on the circuit! 

~Link up to 4 seats for intense 
competitive race action! 


DX TYPE 


229.7 ¢ | Р NW Н: 209 6ст / 82 521 
WEIGHT: 5254 / 1178.47 ім ы, 5 МИМ WON: samy / 1100.45 ms 
POWER: AC 1008 - 240 / БІН- 05И ЕТ о; J EE. .11 i. 

MONTOR: 56 mch projection ТҮ аа снет WI 28 loch monitor x 2 


new датез 


SEGA'S Daytona 2 has been sighted іп Japan 
and elsewhere around the world, and you can 
probably expect it (along with their "Naomi" 
universal vidgame system, based on 
technology from their new DreamCast home 
console) at the AMOA Expo in Nashville next 
month. 

Atari has been dropping heavy hits about 
upcoming video titles including Site 4 
(sounds a bit like "Area 51", doesn't it?), 
Gauntlet Legends (apparently a 3D sequel to 
their 1985 role-playing fantasy hit), and Tenth 
Degree. Look for additional games this fall 
from Konami using their "System 573", a new 
coin-op board with 32 bit CPU, 16 megabyte 
flash memory and CD-ROM drive. Vidgame 
software for this one comes in CD-ROM 
format with security ROM cartridge. This 
technology had already been used in Japan 
with their Dark Horse Legend and in the USA 
with Fisherman's Bait. Konami is definitely 
calling it a "system," at least in Japan, and 
plans to ship three software kit upgrades by 
March, 1999 according to Game Machine 
Magazine (Osaka). Shipping the latter half 
of this month from Midway is NFL Blitz ‘99, 
a four-player dedicated upright (25" and 39" 
monitor versions). Unit will feature new 
animation, updated player rosters and a 
unique "create a play" option. It will also 
have a "smart card" reader which will allow 
players to transfer plays from the coin-op 
version of the game, over to the Nintendo 
64 home video game system when the title 
is released for that platform. Midway figures 
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this should boost home sales апа extend the 
life of the coin-op version, too: “This means 
anywhere up to one million Nintendo systems 
will be advertising the coin-op game,” said 
Midway execs. (By the way, Sega’s “Naomi” 
will have a similar smartcard tie-in to their 
DreamCast home system). Finally, Taito is 
back in the video manufacturing arena, at 
least in Japan, with a new CG board system 
they’re calling G-Net. Titles include Chaos 
Heat (ships this month in Japan) and, later, 
Ray Storm 2. This system also uses PC-type 
flash memory. 


se DnalLor;s VIDGAME 


CONTENT EFFORTS 

NDUSTRY leaders joined 
Senator Herb Kohl at 11am 
on Wednesday July 22 for 
a Washington DC press 
| conference focusing on the 
` trade's video game content 
self-regulation efforts (Senator Joe Lieberman, 
who normally spearheads the federal 
"jawboning campaign" on this issue, was 
unable to attend due to a schedule conflict; 
some of his key staff did participate). Speaking 
to a battery of cameras and microphones, 
Senator Kohl thanked and praised 
manufacturers and operators alike for moving 
to implement a voluntary Parental Advisory 
System which posts ratings on games. The 
advisory programme is strongly supported by 
AMOA, AAMA, IAFEC and IAAPA. Kohl also 
urged trade members to reduce violence in 
games and to find ways to limit children's 
access to age-inappropriate games. Kohl said 
the industry's goodwill efforts to date, make 
it appear no new regulatory laws will be 
necessary (he admitted that passing 
restrictive legislation would be an uphill battle 
at best, but said the senators may call for a 
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PRIZEREDEMPTION 
Namco FLICK DERBY 

Harry Levy SUPER HOOPLA 

Taito SOLOTTOL 

Lazertron TWISTER 

Design Plus IND PRO STRIKER 

LAI TURTLE MERCHANDISER 

LAI MOUSE ATTACK 

. Jaleco SPIDER STOMPING DX 

0. ICE CYCLONE 


Bally CHAMPION PUB 2 
Bally CIRQUS VOLTAIR 3 
Williams NO GOOD GOPHERS 4 
Williams ARABIAN NIGHTS 5. 
Bally ATTACK FROM MARS 6. 
Bally SCARED STIFF 7 
Bally МВА FASTBREAK 8 
Williams JOHNNY MNEMONIC 9 
Bally THEATRE OF MAGIC 1 


СЕ CYCLONE 

5 Star SURFIN’ SAFARI 
Benchmark BIG HAUL 
Bromely COLORAMA 

ICE ICE BALL 

Seidel SMOKIN’ TOKEN 
Bromely WHEEL “М IN 

. Island SPIDER 5ТОМРІМ” 
0. ICE HOOP SHOOT 


Sega VIPER 1 NIGHT DRIVIN' ё 
Williams МО GOOD GOFERS 3 
Bally ATTACK FROM MARS 4 
Sega INDEPENDENCE DAY T 
Sega STAR WARS TRILOGY 6. 
Bally THE ADDAMS FAMILY 7 
Bally THEATRE OF MAGIC 8 
Sega X-FILES 9 
Bally SCARED STIFF 1 


2 
3 
4. 
5 


NOTE: Williams/Bally games only sited. 


Bally CIRQUS VOLTAIRE 
Bally CHAMPION PUB 
Williams NO GOOD GOFERS 
Williams ARABIAN NIGHTS 


M. pamily Leisure Centres _ 


Gen PINBALL MAGIC 
Midway MEDIEVAL MADNESS 
Midway ADDAMS FAMILY 
Sega TWISTER 
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Sega DAYTONA 3. 
Namco DOWNHILL BIKERS 4. 
Namco RAPID RIVER 3. 
Namco TOKYO WARS DX 6. 
Atari SAN FRAN RUSH THE ROCK F. 
Midway OFF ROAD CHALLENGE 8. 
Sega VIRTUA COP 2 DX 9. 
10. Konami WINDING HEAT 10 


dm o o =, 


United States. | 


р м аба OF THE DEAD 2 
3. Incred. Tech TOURNAMENT 3D GOLF 3. 
4. Sega GUN BLADE NY 4. 
5. Atari MAXIMUM FORCE 2; 
6. Namco TIME CRISIS 6. 
7. Sega VIRTUA COP 2 ғ. 
8. Sega VIRTUA ОМ 8. 
9. Dynamo SOLITAIRE CHALLENGE 9. 
10. Sega VIRTUA FIGHTER 3 1 


Sega DAYTONA 2 DELUX i. 
Sega RALLY 2 TWIN 3. 
Sega HOUSE OF THE DEAD 4. 
Sega THE LOST WORLD o. 
Atari RUSH THE ROCK 6. 
P 
8. 
9. 
[ 


Namco DIRT DASH 

Sega RALLY CHAMPIONSHIP 
Namco TOKYO WARS 

10. Namco FINAL FURLONG 


' 0 MO 0 d UIN 


Meis MOTO CROSS GO DX Ж. 


aide NFL E BLITZ 


Tecmo WORLD CUP 98 
Midway NFL BLITZ 

Namco POINT BLANK 

SNK METAL SLUG II 

SNK REAL BOUT FATAL FURY II 


Psikyo ZERO GUNNER . 


Namco TEKKEN 3 
Capcom PLASMA SWORD 


0. ICE POLICE TRAINER 


Incred. Tech GOLDEN TEE '98 
Capcom MARVEL VS CAPCOM 
Namco TEKKEN 3 

Taito BUST-A-MOVE AGAIN 

Incred. Tech GOLDEN TEE 3D GOLF 
Capcom 19XX 

Atari AREA 51 


0. Namco POINT BLANK 


Now dote, 


ERSAONCGAMES 


Capcom STREET FIGHTER ALPHA 3 


Namco TEKKEN 3 


Capcom STREET FIGHTER EX2 f 


Sega DIE HARD 2 

Sega VIRTUA STRIKER 2 
Midway NFL BLITZ 

P&P POLICE TRAINER 

SNK KING OF FIGHTERS '97 


0. SNK REAL BOUT 2 


тесе GAMES 


D ‘corn TIME CRISIS 2 d 
3. Namco PANIC PARK 3 
4. Sega SEGA RALLY 2 4. 
5. Sega СЕТ BASS 5 
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Capcom STREET FIGHTER EX2 
Namco TEKKEN 3 

Sega VIRTUA STRIKER 2 

Sega FIGHTING VIPERS 2 


boycott of non-participating locations by this 
fall if ratings are not widely put into place). 
Speaking on behalf of the industry were 
AAMA President (and Konami coin-op chief) 
Mike Rudowicz, Sega’s Al Stone, Namco’s 
Frank Cosentino, and Midway’s Rachel 
Davies. By all accounts, they did a fine job 
and the overall tone was positive for coin- 
op, even if one Lieberman aide did make 
some unsubstantiated claims linking vidgame 
content to violent acts by kids. Representing 
AMOA and IAFEC was Frank Seninsky; AAMA 
Exec Director Bob Fay and legal counsel Elliot 
Portnoy were also on hand as was Elise Atkins 
from АМОА'5 lobbying outfit, Valis & 
Associates. 


THE Japanese arcades are slowly giving up 
on video games, according to an InterGame 
correspondent just back from Japan. Many 
of the arcades are now giving "medal" games 
- multi-position games paying out tokens - 
more prominence in their premises. The 
medal games are being pushed to the front, 
or in the case of two-floor arcades they 
occupy the ground floor with the video 
games upstairs. 

In some cases, the arcades are even 
employing medal game "instructors" to help 
explain the games to 


visitors... This is 
apparently working 
well and improving 
the number of plays 
on medal games, 
в particularly from 
V couples. 

It means that 
the market in Japan is 
polarising into larger 
arcades with the 


smaller ones struggling to survive. There is 
also evidence that arcade owners are 
spending a great deal on signage both in 
amusement centres and in pachinko parlours, 
which would appear to offer great 
opportunities for companies like Mikohn, who 
specialise in signs. 

Our observer notes that dedicated video 
games still take well at first, but new games 
are launched so frequently and the players 
demand the very latest games, which leaves 
the arcade operators with a problem. They 
have a recent acquisition which was very 
expensive, but feel under pressure to replace 
it with a new and expensive arrival, before 
the first game has paid for itself. 

What is happening is that they are selling 
the "older" game - which may only by a few 
weeks old - to companies like Mama Top & 
K&U, who specialise in exporting video games. 


New CON err enm Dif (EUR 


DEITH Leisure is currently involved in a leisure 
project which is a completely new concept in 
the UK. 

Partners in a project in Bridgwater, 
Somerset, wanted to install full-size ten-pin 
bowling alleys but had a limited amount of 
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space. Deith is currently installing six full-size 
Spellman alleys in the premises, the first such 
installation in the UK. 

"Spellman's unique string system means 
that a small number of full-size alleys can be 
put in," said Deith special projects manager 
Kevin Hoolihan. "Operators with limited space 
available no longer need to make do with 
compact alleys." 

Mr Hoolihan added that the system is both 
inexpensive and reliable and can be fitted with 
the latest TV equipment. "It opens up a new 
market opportunity for operators with small 


sites who want full-size bowling," he added. 
= 


uilding up 


THE designers of the famous Smiley bill 
acceptor, Innovative Technology of the UK, 
are on the move. The company, which was 
only formed in 1991 by former Coin Controls 
founder David Bellis, has outgrown three sets 
of premises in quick succession and is now 
geared for major new developments which 
should become clear later this year. 

The original 8,500 sq.ft. premises in 
Milton Street, Royton, Lancashire, opened by 
the company in 1991 was supplemented by 
an additional 1,000 sq.ft. soon afterwards as 
the Smiley acceptor gained almost immediate 
international favour. That was increased by 
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another 9,000 sq.ft. this year on the Prince 
of Wales Industrial Estate in Oldham, mainly 
for electronics assembly. 

Meanwhile the company was already 
laying plans for a 25,000 sq.ft. new high- 
tech factory on a four-acre site at Oldham, 
work on which has now begun. The factory 
and the accompanying car park will take up 
around half of the available plot. Ultimately, 
the company will expand its building there 
to take up 70,000 sq.ft. 

But Managing Director Kevin Ashurst 
would not commit to the closure of the other 
buildings. 

^We should be in the new factory around 
mid-October," he said, "but not all of the 
company's departments will move to it." 

The size of the investment from 
Innovative Technology suggest that it plans 
to either expand its bill acceptor business 
considerably or move into other areas. Mr 
Ashurst would commit himself no further 
than: ^we have increased our market share 
to the point where we have a significant 
market in Europe in bill acceptors, but the 
worldwide market is very large and we wish 
to expand still further." 

David Bellis, now Chairman of the 
company, added: "Japan and the US 
between them represent 50% of the 
worldwide bill acceptor business. Those are 
the markets which are very much available 
to us." 

The company took the bill validator 
market by storm in 1991 with the Smiley 
acceptor. At that time the coin machine 
industry dismissed the potential of bill 
validators because they were so expensive 
at around $NZ1,470 each; But Smiley was 
designed for efficiency, reliability and a cost 
of one-fifth of its competitors. That launched 
the company virtually overnight. 


runwaSUCCESS 


WITH the runaway success of Hakone, the 
family entertainment centre in India's 
commercial capital, Mumbai (Bombay), the 
indoor amusement centres business in the 
country appears set for a promising future. 

Shaping the future of FECs in Mumbai are 
young men like Nikhil Vakharia of Fantasy 
Land, Porous Thapar of Connection 2000 and 
Pankaj Kishnani of Space Jam, all potentially 
successful new ventures which are setting the 
trend. 

Now the Piramal Group, a NZ$490m 
group, with interests іп textiles, 
pharmaceuticals, glass and engineering, has 
set aside 20,000 sq.ft. of its new shopping 
mall, Crossroads, for what will be the biggest 
and most modern FEC yet to be seen in India. 
It will form approximately one-fifth of the total 
area of the mall. It will 
include bowling 
alleys, a video arcade, 
pool table, bumper 
car rides, virtual 
reality, pinball and air 
hockey games and is 
due to open early 
next year. The group 
is currently seeking an 
international 
consultant to put the 
polish to the project. 
The mall structure is | 
almost ready. 

Meanwhile the 
amusement industry 
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elsewhere in Mumbai continues to flourish, 
despite the very high cost of real estate. 
Porous Thapar's Connection 2000 opened 
in May just in time for the summer rush and 
school holidays. It is located in Walkeshwar, 
an up market area of the city and covers 
2,000 sq.ft. and Mr Thapar plans to make it 
the first of a string of centres with the same 
name across Mumbai. Space Jam, run by 
Pankaj Kishnani in another suburb, Bandra, 
opened in March close to a McDonald's 
restaurant. 

Fantasy Island is the only amusement park 
within the city limits of Mumbai and is 


located at Jogeshwari and covers 30 acres. It 
opened in 1992 and is run by Nikhil Vakharia, 
who has plans to expand considerably. 
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WORD-of-mouth is the best form of 
advertising. You don’t have to climb to any 
mountain tops to hear that bit of wisdom. Like 
most clichés, it is repeated so often because 
there is a large degree of truth to it. Wary 
spenders are more easily swayed by friends 
saying nice things about your amusement 
facility than they could ever be by the splashiest 
television commercial you produce. 

But let's face it, while word-of-mouth may 
be the best form of advertising, it isn’t 
marketing. Positive word-of-mouth is the result 
of enjoyable visits to a well-designed and well- 
run amusement facility. Those are the 
responsibility of the folks in management and 
operations. 

Marketing, on the the other hand, is 
communicating specific messages that achieve 
an overall marketing goal (i.e. image building, 
attendance boosting, season pass sales). It is 
directed, scripted and tailored to meet a 
specific objective. So how can a marketing 
strategy capitalize on the tendency for wary 
spenders to listen to friends and 
acquaintances? Simple, either hire or create a 
few friends for them. 

A LITTLE HELP FROM MY FRIENDS 
CHARACTERS and spokespersons are the most 
common “friends” parks use to communicate 
with the public. Whether it’s major league 
baseball’s Cal Ripken screaming down the first 
drop of a roller coaster or Mickey Mouse 
welcoming children with a playful wave, these 
friends tell the public that the facility is a fun 
place to be. As with the word-of-mouth, these 
hired friends tell everyone about the fun they 
are having at the park. What’s more, they do 
it with the script that you provide. For these 
friends, every performance is promoting your 
facility. Each performance should give 
audiences enough of a taste of your park to 
compel them to plan a visit to take it all in. 
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Celebrity spokespersons 
can make personal 
appearances for special 
events. And of course, both 
can lend names and 
likenesses to themed areas, 
rides, or products as well 
as appear in print and media advertising. 

One caution with using celebrity 
spokespersons in that when they are off- 
camera and living their own lives, their 
association with your park persists. 

Far safer in this regard is the character you 
create from whole cloth. These kind of friends 
only speak the lines given during commercials 
and have no life beyond your purpose. Unlike 
celebrities, they can easily be turned into 
costumed characters for a constant presence 
at the facility and can be reproduced on 
souvenir cups, t-shirts, and other merchandise 
without expecting a percentage of the profits. 

Unlike the celebrity, however, the 
specifically-created character has established 
no equity with your audience. 

A third alternative to celebrities and 
created characters is licensing already 
established characters. In many ways this 
affords the facility the best of both worlds, 
giving them close to the control of the created 
character with the benefits of an established 
amount of popularity. Some good examples 
are Warner Bros use of Bugs Bunny, 
Paramount's use of Batman апа Universal's use 
of Woody Woodpecker. 

Whether you select a celebrity, create a 
character, or license an already established 
character, you can expect similar benefits. 
Awareness of your facility will increase; 
opportunities for free media exposure will be 
more frequent; and you will have a more 
effective tool for getting your marketing 
message across. 


IN these days of 3D, multi-million polygon, 
high speed graphics there shouldn’t logically 
be a place in the market for the 2D vertical 
scrolling shoot ‘em ups. Yet if truth be known 
they hold a certain place in the heart of many 
a true games player. They may not be as 
popular now but they keep on plugging 
away and manufacturers realise there is still 
a niche to be served. Esprade, based on the 
Dodonpachi game, doesn’t offer too much 
of a variation on the standard theme, it’s just 
bigger and better delivered. Basically, if it 
moves - shoot it! Just remember, though, that 
the player’s character is not a fighter jet - 
he’s a psychic. Ooh, scary ... 


заба ЖИ 


` SEGA'S Daytona USA 2, subtitled Battle on 
‚ the Edge, was unveiled in full dramatic style 


` at the Deith Leisure open day in UK last 


NEW PRODUCTS 


A prize vending carnival 
game that thinks its a 
slot machine - that’s 
Bang! Bang! Bang! 
Located inside a cabinet 
are three-digit rotating 
drums not unlike those 
found on slot reels. Below each is a hole at 
which players throw balls at to stop the drum 


cabinet contains two types of prizes but 
under the time attack prize dispensing 
system, players getting matching numbers 
in a short time win a better prize. 


; month. As soon as the sheet was lifted it could 


be seen that the machine looks the business. 
And to be honest, it drives pretty good too. 
Designed by the original game’s creator, 
Nagoshi Toshihiro, Daytona 2 gives an 
accurate feel of participation in a National 


: Association of Stock Car Racing events. 


In fact, the slightly exaggerated 


'" movement of the car takes the product 
. towards the realms of the simulator. You can 
` do the real thing and go manual or take the 
. middle-aged option with automatic, but 
. whatever, the colour and sound are top notch 
“апа the steering is as real as it gets. "Battle" 
‚ is big on choice, with three cars and four track 
and line up numbers on the winline. The ` 


views available, but it has to be said that the 


, 202 mph top speed feels a little less. 


Smash-up effects take a step forward and 


· you have to be aware of the need to avoid 
. flying car bits as well as everything else. Engine 
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sounds are sampled from real race cars and 
the music is sufficiently adrenaline-inducing. 

For the anoraks, the digital computer 
graphic system features a million polygons a 
second (poly-what?). Also, it can link up to 
16 players. The twin version should be out 
by the time this is in print and the 50” screen 
deluxe model will follow at the end of this 
month. 


THE timing of the UK release of Virtua Striker 
2 ‘98 was obviously intended to coincide with 
the onset of the exciting, sudden death stage 
of the World Cup. Whether that was a good 
idea or not, I’m not too sure. Big footie fan 
that | am, | was feeling a little overdosed on 
the beautiful game at the time. The blurb says 
it gives you greater realism than before, but 
it would probably take someone with much 
better eyesight than mine to really appreciate 
that. You get the choice of 24 of the 32 World 
Cup finals teams, so who decided to leave 
out Morocco, Norway, Cameroon, Chile, Iran, 
Tunisia, Jamaica and Austria. | can’t imagine. 
New features like selectable team formation, 
extra passing, free kick, heading and 
goalkeeping options and differentiated 
offensive or defensive strategies give the 
game something extra, but basically it’s more 
of the (albeit good) same. Operators will be 
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pleased that the ‘98 version comes in an 
update kit which is easy to fit to an existing 
Virtua Striker 2. 


| liked this. Basically, it's a racing game using 
spacecraft. 

Billed as "Advanced Racing Craft," you 
get to choose from four as well as receiving a 
pre-race lecture from the "crew chief". 

That bits a little cheesy, but the game's 
good. You can pick up bonuses by 
completing such aerial feats as barrel rolls and 
what not and the impacts give your a proper 
jolting. 

Four different skill levels enable first timers 
to feel part of the action. 
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mechanically or 
electronically operated 
device comes in standard 
colours of red or yellow 
and vends 100mm 
capsules that double as 
money boxes and contain 
toys ranging from soft toys to die cast cars. 
The UK version is based on NZ$3.10 per play, 
while the US version accepts four 25c coins 
or two $1 notes. 


Lucky Prize Company, : 
the UK based vending ` 
outfit, is currently seeking 
distributors for its Helter ` 
Skelter product. The 


DISNEY opens it’s LBE 


LOOK OUT, Dave & Buster’s - Mickey Mouse 
has thrown his hat into the LBE ring. 
Saturday, July 11, was the grand opening 
party for ESPN Zone, a new location based 
entertainment facility developed by Walt 
Disney Company (specifically, their Disney 
Regional Entertainment division). Located in 
Baltimore’s Inner Harbour, It’s a 35,000 
square foot, sports themed dining and 
entertainment complex. The facility became 
open to the general public on the following 
day, Sunday. 

The Baltimore Inner Harbour venue 
seems an astute choice for ESPN Zone. It’s 
one of those urban renewal success stories 
of the last 25 years, a formerly rundown area 
that’s been transformed into a charming area 
full of nifty shops, trendy restaurants and 
entertainment and tourist attractions. ESPN 
Zone fits right into this mix. “ESPN Zone is a 
welcome addition to Baltimore’s Inner 
Harbour,” said the city’s Mayor Kurt L 
Schmoke. “It will expand the fine dining 
choices that visitors have at 
the harbour, and combine it 
with a flavour of family 
entertainment that’s going 
to be hard to beat.” 

The July 11 launch of 
ESPN Zone coincided with a 
day-long city event called the 
Inner Harbour Sports 
Festival, which feature a 
variety of interactive 
exhibitions such as a Slam 
Dunk Extravaganza with 
high-lying acrobatic dunks; a 
Half-Pipe Exhibition - with X- 
Games-style skateboards and 


inline skaters; and a Freestyle Ski Jump 
Exhibition featuring a team of synchronized 
freestyle skiers. Festivities began at noon and 
included such events as a three-point 
basketball shoot-out; a hole-in-one charity 
contest featuring a floating green in the Inner 
Harbour to benefit the Baltimore City Police 
Athletic League; and a quarterback skills 
contest. The celebration climaxed with a 
motorcade down Pratt Street and a star- 
studded VIP party on Saturday evening. 

Disney Regional Entertainment is the 
branch of the Mouse Empire which creates 
breakthrough entertainment concepts for 
metropolitan and suburban markets 
worldwide. Current concepts under the DRE 
banner are DisneyQuest, an interactive 
entertainment adventure premiering at Walt 
Disney World Resort in Orlando in Summer 
1998 and in Chicago Summer 1999; Club 
Disney, community family playsites now open 
in Thousand Oaks and West Covina, California 
and ESPN Zone. 
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CAN you imagine waking to a dreamlike 
world-more daunting and yet more vivid - 
where the most basic skills are tested daily - 
where life complicates every step and 
challenges both logic and intuition, and 
where the witty and intrepid are rewarded 
with bountiful gifts and a glimpse of future 
success? 

The newest pin game from Chicago, you 
ask? No. It's my congealing impression of Los 
Angeles ... the city of freeways ... the city of 
everything ... where this sheltered southern 
boy recently found a home both literally and 
figuratively. It's also a fair, if somewhat 
dramatic, description of the coin machine 
industry today. 

As | begin my fifth year covering the 
amusement game business in a new home 
city with a new editor and publisher, І am 
met by many day-to-day challenges both 
professionally and personally. How will I find 
the voice to report on a constantly evolving, 
ever-more complex industry? How will | find 
my way home for dinner? 

Change may be scary, but it's also 
invigorating! It presents a rare opportunity 
to grow, to solidify values, to find a wellspring 
of inner strength (you hope) and, if all goes 
well, to prove that famous southern writer 
William Faulkner's more famous adage about 
not merely enduring but prevailing over life's 
inevitable roadblocks, both big and small. 

Many operators around the country face 
"roadblocks big and small" erected by 
competition from within the amusement 
game industry and without, all seeking those 
precious dollars known as "disposable 
income". The cynic may point to tightening 
business conditions as a formula for collapse, 
but the courageous find ways to make 
lemonade from the bitter citrus of a chaotic 
marketplace. 

The same sentiments can be found in 
abundance elsewhere in the pages of RePlay. 
Well known operators and AMOA officers, like 
Frank Seninsky, discus the pros as well as the 
cons of today's more complex playing field. 
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Less high-profile operators become a fountain 
of innovative ideas when discussing efforts 
to grow their pool and dart leagues or to 
generate more revenue from routes that 
others might decry as dead. 

Visionaries look forward to the 
opportunities provided by more competition. 
They see new ways of utilizing their expertise 
in low cost entertainment in a world 
dominated by large, corporate players. They 
envision revolutionary alliances that will 
create as yet unforeseen business growth. 
Today's operators are simple cash box 
collectors no longer. They are marketing pros, 
customer relations wizards, and cutting-edge 
entertainment analysts. They are Everyman 
for the business universe of the late 20th 
century. 

Solam an idealist, and І speak of the ideal 
operator. But it's with that attitude in mind 
that | embark on this next phase in my own 
exploration of the coin machine business, 
hoping to document its success and failures 
like a war correspondent bringing home the 
new to a readership with more than a passing 
interest in the outcome. 

In my efforts to cover this daunting yet 
vivid world that we call the coin machine 
industry, | bring with me only a reporter's eye 
and a commitment to humility in the face of 
more profound wisdom and experience than 
mine. 


THE VENDING WATCHDOG 

THE National Bulk Vending Association is a 

national trade association founded in 1950 

and has around 300 members made up of 
operators, distributors and manufacturers. The 
NBVA acts as a central voice and watchdog for 
the bulk vending industry and organises 
activities such as sponsoring the annual 
convention; advises members on industry 
problems; produces a membership mailing list; 
provides companies with a national voice and 
represents members on matters of national 
interest with advice on state and local laws, 
regulations, taxes and licensing. Here is a "Top 
Ten" list of projects which the NBVA has 
successfully undertaken: 
1. GAMBLING EXCISE ... In 1950 the main 
problem was to defeat the attempt of the US 
Treasury Department to impose gambling 
excise taxes on machines. The battle was won 
but the ramifications were felt for several years 
and similar gambling claims were fought at 
various state levels as well. 
2. COMMINGLING ... The Food and Drug 
Administration attempted to ban the 
commingling of charms with ball gum. The 
initial challenge took place by administrative 
ruling and court enforcement. The industry 
responded with its own lawsuit and was 
successful in the US Court of Appeals in Virginia 
in the now famous Cavalier case which 
established that the commingling of charms 
and ball gum is not hazardous to health. 
3. HEALTH CONCERNS ... The FDA did not 
give up easily and next introduced a special 
legislation in congress which would have the 
same effect of banning the commingling. The 
association responded with a lobbying effort 
which established the congressional precedent 
of favourable legislation affecting the industry. 
4. TOY SAFETY LAW ... When the Toy Safety 
Act was first introduced in Congress, vending 
representatives attempted to generate 


testimony to minimise the impact of the 
legislation. There was no possibility of defeating 
the entire legislation since the Act was intended 
at items other than bulk vending products. In 
the late 1970s, the Consumer Products Safety 
Commission attempted to enforce the Act on 
bulk vendors because of the cigarette lighters, 
certain razors and other sharp objects and small 
items which can be swallowed by children. After 
a series of hearings on proposed regulations, a 
sweeping "small toy" regulation was adopted 
by the Commission. At the same time, however, 
the Commission virtually approved the industry's 
entire line of products and determined they were 
not hazardous. 

5. VOLUNTARY LABELING ... In 1992, the 
Consumer Product Safety Commission withdrew 
its proposed mandatory labeling requirements 
for small toys, marbles and balloons and the 
association rescinded the voluntary labeling 
standard that was adopted in 1991. Meanwhile, 
the Child Safety Protection Act was introduced 
in 1993 to impose almost identical labeling 
requirements. The NBVA succeeded in limiting 
the labels on the machines, rather than on each 
capsule. 

6. LEGISLATIVE FUND ... In 1993 members 
voluntarily pledged close to $50,000 to fight the 
VAT tax being considered and other national 
issues. 

7. $1 COIN ... Since 1993, the association has 
been committed to support legislation for the 
$1 coin. It continues to support this legislation 
by renewed membership in The Coin Coalition. 
When the legislation is finally passed, the NBVA 
says effects on marketing and profit potential 
will be enormous. 

10. GATT EXEMPTION ... In 1994 the group 
was included in the negotiated GATT schedules 
for permanent relief from tariffs on small toys 
which cost 8 cents or less. Since GATT became 
effective, the bulk vending industry has saved 
more than $1 million per year. 
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MITSUBISHI 50” 
SIT DOWN CABINETS 


NORMAL PRICE 
$13,650 . bag 


SPECIAL- 
PRICE 


THIS НОТ. SPECIAL CANNOT ВЕ 
MISSED GIVE YOUR VALUED 
m. CUSTOMERS EXTRA 
» I] COMFORT SO 
— THEY CAN SIT 
DOWN AND PLAY 
THEIR GAMES 
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Is this the end? Paratlise is ій ruins. 

Who shall escape wortality' s inevitable 
sting? Emerging from the darkness, an ` 
unspeakable terror prepares to cast ` 
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MANAGEMENT has never been easy. But these 
days, managers face potential pitfalls every single 
day. Even seemingly inconsequential actions can 
end up breeding complaints, problems, and 
conflict. 

If you're trying to prevent management 
blunders, stay tuned. Here are 11 of the most 
common sources of management problems 
you'll encounter and common-sense suggestions 
you can use to keep those problems at bay. 
AILING TO COMMUNICATE ... A well- 
med group of employees is one of the most 
ortant ingredients of a healthy, upbeat 
place. But don't just communicate the big 
re. The seemingly little things - the broken 
coffee pot, slight changes to the work schedule, 
the new format of payroll checks - are often just 
as important to employees. 

ING TO DELEGATE ... By delegating 
e you not only keep your own desk clear, 
give employees an opportunity to solve 
s on their own and grow toward their 
own potential. 

ING THINGS PERSONALLY ... Sure, 
ngry when an employee is late three 
row. But always maintain professional 
ty and decorum, whatever the issue and 
ver upset you might feel inside. 


4 ІМС ТО SET PARAMETERS ... Every 
ement style implies a certain set of 
e expectations. Whatever your broad 
tions, be sure your employees 
un 


and them. 


LDING IN THE BIG STUFF ... Imagine a 


nager becoming increasingly dissatisfied with 
loyee’s performance, but saying little or 
about the problem until the employee's 


al review comes up. The moral: when you 
notice problems, act. 


6 RGETTING TO SAY THANK YOU ... True, 
ager is very busy. And it’s unproductive - 
cere - to offer constant thanks. But an 
al word of praise for a job well done or 
e 


Or commonplace dependability affirms 
your employees’ value. 
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LURE TO MOTIVATE ... It’s easy to 
as e that the weekly paycheck alone 
vates employees. But experienced 
agers know this isn't true. Other motivators 
- benefits packages, opportunities for personal 
and professional growth, friendship on the job, 
the opportunity to learn - can all be vital to 
employees. 

TING EVERYBODY THE SAME ... At 
h, you’d think that managers should 
employee identically. That's only fair, 
ong. No two employees possess the 
same Skills, temperaments, or experiences - and 
not two employees need exactly the same kind 
of supervision. Figure out what each employee 
needs to do the job effectively. And treat each 
employee accordingly. 

RE TO OBTAIN INFORMATION ... 
missing information leads to poor 
. Information is the lifeblood of any 
r. Information comes from formal 
yee reports, but also from casual 


conversation, conferences, informal 
networking, even by walking around. 
A DEMONSTRATE LOYALTY ... 
ly expect employees to show 
| but often forget that loyalty is 
- t 


E TO PLAN ... This malady leads to 
d priorities, poorly-fitting schedules, 
per allocation of you and your 
' time. 
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WHETHER it's a credit or bank card, a 
discount or ID card, or merely a temporary 
swipe card for your hotel room, it's small, it's 
durable, it's easy, it's replaceable - it's plastic. 

Plastic pays for almost anything - from 
shopping, petrol, clothes and bills to those 
specialised cards for vending machines, 
parking and security passes. 

At the end of the day paying with plastic 
makes life a whole lot easier and safer than 
carrying a lump of change and keys in your 
pocket, and of course plastic provides you 
with a seemingly endless supply of cash. 
Maybe that's why the leisure industry is so 
keen to accept the idea. FECs and parks 
around the world are turning to the cashless 
payment system. But why is plastic taking over 
and does it work in all sectors of the industry? 
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DESPITE the large number of services which 
use cashless payment systems outside of the 
leisure industry, it seems that this particular 
sector is also beginning to swap coinage for 
plastic. Many see the use of plastic as a natural 
progression. For instance coins have been 
replaced by, or joined by tokens in some 
locations such as the United States (to 
substitute the $1 coin) and as a bonus scheme 
іп some FECs. Of course it's the benefits which 
give the players the added incentive to buy 
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tokens. And much the same idea exists with 
plastic. To credit a card with "x" amount 
allows players to play at will on all machines 
and games. 

Card suppliers list a whole host of 
advantages for the operator when installing 
the debit card system compared to cash. For 
example, the operator can change the price 
of play to the current entertainment value; 
prices can be dropping during "low traffic" 
hours; reduced maintenance for coin/ticket 
jams and less vandalism; no cash box to steal; 
reduced costs on administration of tokens, 
tickets and change; database for marketing 
and promotional opportunities; machine 
performance information; increased revenue 
because of pre-paid card and customer 
loyalty. 

Meanwhile the advantages for the 
customer means they can keep the card 
forever and the remaining balance can be 
spent anytime; a VIP status offers players 
discounts on games after spending a certain 
number of credits; players can check balance, 
time of play and credit through an infocentre; 
they can take advantage of discounted 
games during low periods; time cards (to use 
for limited periods on certain games) are 
offered during special events such as 
birthdays and they can join a membership 
scheme offering promotions and discounts. 

All in all the concept of using plastic 
within the amusement industry looks 
promising, if not almost a requirement 
for the future, especially with fears from 
some sectors that a hesitancy to mint 
currency for the new euro could mean a 
coin shortage which in turn may spark а. 
bigger demand for the cashless system. And 
at the end of the day who, in the 20th 
century, isn't used to paying for almost 
everything with plastic? So why should the 
leisure industry be any exception? 
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